Enabling technologies are developed to bring innovation to many markets in parallel and over time. Their successful development and commercialization is a challenge, as in addition to market and technology uncertainty, entrepreneurs need to find the way to guide cognitive representation of the technology, while experimenting across markets. In this paper, I present an inductive account of a company developing and commercializing technology to capture and analyze smell, with potential for application across many markets. I investigate and theorize a process of strategic categorization in case of heterogeneous experiences and expectations from multiple markets, and the role of temporal work in strategic categorization.
